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'Toyota Tsusho Growth Strategy -:_}_}.}-:;;:l;_.- ﬁﬁBethe

Right ONE

Aiming for a higher dimension by combining our unique capabilities

“Elevate our

synergies to

Global Sow® a higher dimension
Q

2

Core\‘

Achieve growth by “elevating our unique
competitiveness to a higher dimension” and
“elevating our synergies to a higher dimension”
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'TOday,s Agenda . mbi\ BR?gmi ONE

N\
‘ Overview of the African Continent
\
‘ Business Overview of the Africa Division
|

‘ Africa Business “Core Value" (MObI'Ity)
|
‘ Africa Business . Social Value” (Healthcare)

/

‘ Africa Business  Nature Value” (Green infrastructure)
)
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Right ONE

'Overview of the African continent ___.:3;;1;1:;_:.-- r"ﬁ\ Be the

Population is expected to reach

2.5 billion by 2050

@®Population Projection
million
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source: UN DESA Population Division
Asia

)
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2010 2080  Africa 2100
High economic growth rate
Source:IMF, World Bank. JICA
. . Around rter of all UN @ Comparison of Economic Growth Rates
Number of Countries 94 countries e e (Sub-Saharan Africa vs. Advanced Economies )

Sub-Sahara Africa

. - Around 1/6 of the global 8.0%

Population 1.5 billion people population (2024) .

il 3 A d 80 ti Qo 0

Land area 30 million m e e g 0%

. A £ 2.0%

Nominal GDP 3 trillion USD (2023) § rvanced
. Around 1/17 % O-0/02001 2004 200 10 2013 2016 201©f 2022 2025 2028

GDP per capital 2,000USD The size of Japan(2023) O -2.0%

- - -4.0%
Vehicle ownership 40 per 1,000 people Around 1/15 Japan o Forecatvaes

rate

Source: World economic Outlook Oct. 2025
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'Business language and regional economy % E?gtmom

l Business language B RECs(Regional Economic Community)
Official languages include both local and

former colonial languages

FTA frameworks in all directions

EAC ECOWAS |

Economic Community‘%ll\"

East African
Community of West African States
* Member State:8 * Member State: 12

( * Population:340 million * Population: 440 million

» GDP:0.35 trillion USD * GDP: 0.6 trillion USD
SADC

Common Market for Southern African
Eastern and Southern Africa Development Community _’.
* Member State: 21 * Member State: 16 lgi‘, '
* Population: 680 million * Population: 400 million ‘&
* GDP: 1.12 trillion USD * GDP: 1.62 trillion USD

2 Beyond these, there are also organizations such as the AMU (Arab Maghreb Union) and
CEMAC (Economic and Monetary Community of Central Africa)
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ﬁ Be the
Vs Right ONE

'Today’s Agenda

N\
‘ Overview of the African Continent
\

‘ Business Overview of the Africa Division
|

‘ Africa Business “Core Value" (MObIlIty)
|
‘ Africa Business . Social Value” (Healthcare)

[

‘ Africa Business  Nature Value” (Green infrastructure)
)
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Right ONE

'Our presence in Africa r‘i\ Bethe

WITH AFRICA FOR AFRICA

Z“ | @cfao
TOYOTA TSUSHO : ‘
100 years 170 years history in Africa

“ Countries
Companies
2DV Staff members . o
usSIiness segments

“ Trillion JPY revenue [ =

(FY2024)
Healthcare pZ

Consumer 4
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'History of Toyota Tsusho & CFAO in Africa | Be the

P\ Right ONE

Rooted in Africa for Over 170 Years, Contributing to the Continent’s Development

Toyota Tsusho CFAO

1852 Commenced business in Africa

1900 1887 Established CFAO S.A.
1913 Began distributing automobiles

1922 Commenced handling of cotton in East Africa
1933 Established Alexandra office
1950

1964 Commenced export of Japan-produced vehicles 1970 Commenced handling of Toyota vehicles
1982 Invested in iron plant in Egypt, and received
order for plant construction
2000 Established Regional HQ in South Africa
Y’IOO 2001 Acquired vehicle distributors from Lonrho Plc 2002 Commenced IT business 170
ears 2009 IPO(EuroNext) Years

2010 2010 Commenced handling agricultural/construction

2012 Signed MOU with Kenya gov equipment
2011 Commenced vehicle rental service

1994 Partnership with Heineken
2000 1996 Acquired Eurapharma

2012 Acquired shares in CFAO, France’s largest trading company specializing in Africa

2015 Completed geothermal power plant in Kenya 2015 Commenced retail business

2016 Toyota Tsusho acquired all shares of CFAO, making it a wholly-owned subsidiary

2017  Established Africa Division, the first business division centered on a region in TTC

2019  All sales/ marketing operations in the African market transferred from Toyota Motor Corp.
7 TOYOTA TSUSHO CORPORATION n




'Profit progression in Africa business 7 ﬁmm

Right ONE

Achieving robust growth surpassing the African market

Net Profit After Tax
(Africa Division) J

(Fiscal year / Unit: billion yen)

Y 79.5

Africa‘’s GDP growth rate: around 4, X 69.1

Our CAGR from 2016 to 2024:39%

26.0
14.0 15.3
10.1
m B
7

2016 !gi” 2018 2019 2020 2021 2022 2023 2024

% Source:IMF World Economic Outlook 7 TOYOTA TSUSHO CORPORATION n



'Africa Business Strategy — Expansion and Integration of the Value Chain _:_:.i-*:": mr% | Bethe
v Right ONE

Driving Business Growth and Creating Long-Term Value through Value Chain Expansion

IMPORT,

WHOLESALE & Mobility - Green Infra
LOGISTICS

RETAIL =2
(Downstream) = |
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ﬁ Be the
i, Right ONE
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|
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|
‘ Africa Business . Social Value” (Healthcare)

[

‘ Africa Business  Nature Value” (Green infrastructure)
)
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'Overview of our mobility business in Africa

/ Be the
D\ Right ONE

Focus on the four main business domains enables us to meet customer needs

and achieve both revenue growth and stabilit

Toyota Tsusho (Standalone)

1. 54 African countries as Toyota Motor Corporation’s

regional sales division
(Sales function transferred from Toyota Motor Corporation in 2019)

*Formulation and execution of sales strategies

*Pricing and revenue management

*Product, demand-supply, marketing, and logistics functions
*Management of production operations

* After-sales support

*Vehicle and Parts Export Operations

Dealership (16)

_ —
:
|

(Number of counties)

Independent ‘

CFAO

2. Multi-brand dealership management

. - We manage multi-brand
=& dealerships across African
countries, centered around

Toyota
Ex. Toyota 32 countries

Suzuki 32 countries
3. Dealership operations in South Africa

We operate one of the
largest dealerships in South
Africa as a multi-brand
dealership
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'Mobility business revenue trends "A Be the

Right ONE

Capturing local needs and achieving stable, high growth

Revenue trends ¢
(Mobility business)

(Fiscal year / Unit: trillion yen)

0.63

0.36

2018 2019 . 2024
Z“ TOYOTA TSUSHO CORPORATION n



'Opportunities and risks in African market Be the

P\ Right ONE

“Two Sides” — Changing / Unchanging Africa

A changing Africa

\

e ICN Acceleratlonl

N o
ﬁ*lnvestment Renewable"Energy"
PR t-.

oy e —Y.

4 | ‘I L w fUnstable Contlnuous
. 3 e n poI|t|caI4
Different 54 Countrles (TeTglr?lngaCountryS|fle i Traff|c Ja & e TR Confllct >
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'Africa automotive market Be the
M\ Right ONE

High-Potential New Vehicle Market Driven by a Growing Middle Class
Massive Used-Car Market and Large Vehicle Parc, with Regulations Favoring Local Production

New Vehicle Used Vehicle
CY2025 (Our estimate)

Approx.1 .40 M cars Approx.5M cars

NOrth Africa Major models: Small, Middle size 560K Approx.1 M

Major customers: Individual, Fleet, Gov.

Major models: Middle size, Pick-up
Sub Sahara Major customers: Individual, Fleet, UN/NGO 240K Approx.3M
SOUth Major models: Small, Middle size 600K 1
Africa Major customers: Individual, Fleet, Gov. Approx. 1M
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'Africa automotive market and Toyota sales _____:::;:j;:;j:.--" ﬁ ﬁgethe

Right ONE

Since COVID-19, we have maintained our market share while increasing unit sales

* Sales Performance by Region(2025)

Toyota Vehicle Sales Results (Unit:K cars)
North Africa etc. 42
Sub Sahara 77
South Africa 145
(Unit:K cars)
248 233
226
212 214
174
2019 2020 2021 2022 2023 2024 2025 2028 203X
Market 1,237 973 1,200 1,173 1.161 1,200 1,388
(K cars)
Share) 17% 18% 18% 19% 21% 19% 19%
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'Toyota regional strategy and key initiatives | Be the

M\ Right ONE

Driving key strategic initiatives to realize the regional management vision

Regional
Business Vision

D Product Enhancement “for Africa”

@ Strengthening Production Operations in Pursuit of
“Industrial Rewarding”

Key Strategic Key Strateglc 3 “Best in Town” Network Reinforcement

Initiatives Initiatives @ Promoting CN through an Africa-Optimized
toward 2030 “Multi-Pathway” Approach

(6 Pillars) ® Sales Transformation through the Creation of
“New User Experiences (UX)”

©® Strengthening the Value Chain Business from

“New Vehicles to Used Vehicles”
7 TOYOTA TSUSHO CORPORATION n



'To ota major model lineu [ Pillar @ Product ] Beth
y J P e o e\ Rei}ghi}ONE

Land Cruiser (LC) group IMV*group  “mv: innovative Mutti-purpose venicle . Commuter
L group
B2B _———t
Hilux Single Cab. Hilux Extra Cab.
Eﬁg LC300 (IMV1) (IMV2)

Hiace
Hilux Double Cab. Fortuner
(IMV3) (IMV4)
Suzuki OEM group NEV
- =ev
p - R _:eym!f1
bZ4X/Touring New Hilux
B2C @ PHEN A
models RAVA =g ‘;

el o | A
Corolla
group

Starlet i IMV' group m‘ e @
MHEV

7 TOYOTA TSUSHO CORPORATION n

Corolla
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'Partnership with Suzuki Motor Corporation [ Pillar @ Product ] ol Bethe

Right ONE

Since the start of partnership, the number of models handled and

units sold has steadily increased, significantly contributing to B2C sales

March 2018 A segment

Start of the Toyota—Suzuki alliance &
Starlet

B segment

Sales performance of Suzuki OEM models
4.4

Starlet Cross
Vitz

Belta

Starlet

Unit: K vehicles

2020 2021 2022 2023 2024 2025

7 TOYOTA TSUSHO CORPORATION n
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'To ota production plants in Africa [ Pillar @ Industrial Rewarding } h
yota p P i D\ Right ONE

Driving Local Production in Africa and Growing Together with Local Communities

Toyota Tsusho Manufacturing Ghana Co. Limited (TTMG) Arab American Vehicle Co. (AAV)
TOYOTA § Ghana TQA Egypt

Shareholder: TTC 100%

Consigned factory for assembly AAV

BAN ==
Arab American Vehicles w

CY2025 production: 1K units
(started in Apr. 2012)

o ey

CY2025 production: 1K units
(started in Oct. 2021)

Toyota South Africa Motors (Pty) Ltd. (TSAM)
vain i
& €3 south Africa

TOYOTA wmino

TSAM (shareholder: TMC 100%)

T;i,

Associated Vehicle Assemblers Ltd. (AVA)
.
TOYOTA nimo

Kenya

enya\Vehicle Manufacturers Ltd.

s , Capital Increase and
g Production Transfer
t B \\ TOYOTA to Our Factory, KVM
[ — e - EI = l
=N D & ¥ L
CY2025 production: 136K units Production Start Planned CY2025 production: 2.7K units
(started in June 1962) for April.2026 (HiAce) (started in Aug. 1977)
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'Africa network strategy [ Pillar @ “Best in Town” ] ol Bethe

Right ONE

In addition to new cars, we are expanding 1st and 2nd channel networks to capture used-car customers

Functions and objectives
of the 1st and 2nd channels

Africa’s vehicle ownership structure and Toyota’s network

1st Channels

+Authorized Dealer
+Authorized Service shop

Channels @ @

Authorized Authorized service
Good Function Dealer Service sho garage (repairs and
Quality 2" Channels P maintenance)

TEAM
TOYOTA

Team TOYOTA
Authorized service garage

imports / 0 “\
Used cars S0

Image

In urban areas:

» Dealer-led direct To expand the . Authorizing selected

Deployment |y estments authorized service high-quality external

approach network, dealers are gn-quality
garages

driving the rollout

40%

* Investments by
independent entities

7 TOYOTA TSUSHO CORPORATION ﬁ



'Strengthening NEV sales

toward the achievement of carbon neutrality (CN) [ Pillar @ Mu'ti'Pathway } e

P\ Right ONE

HEVs remain the most practical near-term solution,
while the early stage of the transition toward a Multi-Pathway (MPW) approach has begun

HEV e~ \ £

Widespread Phase “ p Phase B — [ —HVZZ }‘f ZNFLE‘ Expansi
1. NEV Implementation Policy 2.NEV Lineup Enhancement *Introduced in French Overseas Departments
Rolled Out in 54 African Countries ‘?E.\CfdfeJS} R PHEV 4models

C-HR* Lexus NX/RX

Introduced in Line with Incentives =T ) ‘
SISl - Government Policies bZ4X/Touring C-HR BEV* Lexus RZ RAV4

HEV 17models

' Ll == 4 EU Models 3
- __CachEbiRE Lexus models 8 IMV Series uc

Corolla Cross

3. NEV
Sales Promotion

':L‘I Meeting with thielRies ;» (i of S L‘Iﬂh Africa

Dealer Education Sales Promotion Government Engagement
7 TOYOTA TSUSHO CORPORATION n




Pillar ® VC } Be the
| M\ Right ONE

'Enhancing value chain business activities [

Driving 6 major initiatives spanning new to used vehicles to strengthen in-house value-chain profitability

New Vehicle Used Vehicle
Customization and Lease-Finance* e G Loan-Alrica certified 2" Channels &
accessories Insurance exports Aftermarket parts
a l.i CAR
. Leasing-driven sales Customer retention .
Customization and finance and insurance activities — Ensuring Certified used vehicles Service network
accessories business . thorough execution of core Aftermarket parts sales
offerings practices
*Service packages éHE!-PROEOMEﬁEECE To:v;c;A Expangion ofthe TEAM ‘LI
v -Extended warranty Authorized ToYoTA 5
.4 | *Full-maintenance lease -Development/expansion of garage network -
" REBIINEL Vel 2EEEs 92 low-cost parts Expansion of used-car exports
a *Toyota Insurance Services through collaboration with & cworks
and accessories operations at KiNTO D Myroyora ‘ Carpaydiem Aftermarket parts
dealer sites and centralized LOXEA oavices | TOYOTA Rttt ) sales expansion
inventory hubs ———— @CBFPEEIEIIEITI
Connected = Africa-unique service offerings delivered by Toyota
a Connected Africa
7/ TOYOTA TSUSHO CORPORATION n



'CFAO — Multi-brand dealership operations

m Be the
Right ONE

Toyota as the core brand, with an expanding multi-brand business

Countries of Operation A

o0
" *FY2025 is forecast
M Investee Countries 4 Iqi K m Toyota
'\B ‘ ®

Others

Sales Volume Trend (Unit: K cars)

@ Mobility
@® Green Infra

"‘ .' .
@ Healthcare ﬂ : 83 80

Brand Portfolio

54
FY2024 Sales volume 52
- Passenger Vehicles

-Commercial Vehicles 44 45
* *Excluding South Africa dealer operations
80K cars **Including Suzuki OEM models 5K cars 34
@ $& 4HA 6 A
Mlgl.cs#gllissm CITROEN FUSO HINO
S57Kcars™* 14K cars 13 6 7 19
32countries 32countries countries countries countries countries
e July 2023~
& W @ @ 2017 2018 2019 2020 2021 2022 2023 2024 2025
4 13 8 7 8 18
countries countries countries countries countries countries

7 TOYOTA TSUSHO CORPORATION ﬁ



P,

FAO — Multi-brand dealershi

I}

Cote d’lvoire

Senegal

Be the

p operations B\ o the o

SIPRA [ =:

i

|

it L ﬂ#i

preed R T

Al

——— e
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'CFAO — South Africa dealer operations | Be the

M\ Right ONE

<Key Brands We Handle >
One of the largest automotive dealer groups in South

Africa, operating a multi-brand dealership network Tofm LA Q @ C
‘Business Activities: New and used vehicle sales, and car rental > A\ crTroen 74 AL HO:DA ISUZ2U
operations Jeen LA h % Memg\g%m M f:;m /,\
*Number of Employees: Approx. 5,200 £ = és\ﬁ @ + MTS

@ VAN | revaur  suzukl S

*New Vehicle Sales Volume: 26,800 units (FY2024) PEUGEOT

e

7 TOYOTA TSUSHO CORPORATION




Be the
P\ Right ONE

'CFAO — SC management in South Africa

*Contributing to the automotive industry by supplying components to Toyota South Africa
and other OEMs through supply chain management and the assembly of production parts
- - l\ = : '

7

*Contributing to increased local sourcing of automotive components
and job creation through investments in automotive parts companies

Toyoda Gosei South Toyota Boshoku ADVICS Ogihara Figures in ()
Toyota Tsusho Africa South Africa South Africa South Africa o
Toyota Tsusho . indicate
Africa South Afrlca (35%) (15%) (5%) (49%) ,
(100%) Processing s - the Company’s
(80%) ({7 ) /5 DVICS Ogihara equity
TOYODA GOSEI TOYOTA BOSHOKU Ownershlp ratlo
| I | | | |
: : : Seat and Brake Stamped
Tire and wheel Blanking Airbags : P
Door trim Components Parts

!

!

!

v

v

v

@ TOYOTA SOUTH AFRICA MOTORS
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ﬁ Be the
Vs Right ONE

N\
‘ Overview of the African Continent
\

'Today’s Agenda y

‘ Business Overview of the Africa Division
|

‘ Africa Business “Core Value" (MObIlIty)

|

‘ Africa Business “Social Value“ (Healthcare)
/

‘ Africa Business  Nature Value” (Green infrastructure)
)
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'Overview of Our Healthcare Business in Africa _:_:_:_;_:.:_;..-" ) Bethe

Right ONE

IHoZ
Uganda

™.

Kenya

B Improvement of cold chain for vaccines through the spread of

Secure access to high-quality medicines for all African countries
* Wholesale: EAv3 HEALTHCARE
- Daily distribution to 11,000 pharmacies and hospitals across 24 countries Morocco ,
* Retail: U7
- Entered the pharmacy retail business (2022) Algeria
Bl Pharmaceutical production ‘
B Provide pharmaceutical products and kits to UN organizations gﬁ ‘
i E Production

[ ]
Bl Pharmaceutical Sales (Wholesale & Retail) O f
@cfao
- Handling 30,000 products from 500 pharmaceutical manufacturers
. EI] J='_'IIT-J Distribution

—
IN BB Retail

m7r7Vh
South Africa
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'Healthcare Business

"ﬁ Be the
Right ONE

Starting from wholesale, expanding upstream and downstream

[Upstream]

Production

h

[Midstream]

Import &
Wholesale

h 4

[Downstream]

Retail

3 Acquisitions

_Q'mamar in 2017

cfao HEALTHCARE

@propharmalspa nzon

cfao HEALTHCARE
@ Production in Morocco, Algeria and
South Africa

(D Core business

@e.p.dis > @laborex

I B pre-wholesale 1 wholesale

@ Pharmaceutical wholesaling
+ Daily distribution to 11,000 pharmacies and hospitals
across 24 countries
» Handling 30,000 products

@ Acquisitions (2015)

G 66l ONPHARMA

EE E; cfaogroup.com

@ Production of medical kits in India
@ Direct sales to UN organizations

Goodl/fe

Pharmacy Health Beauty

@ Pharmacy Business
* 150 stores in Kenya and Uganda

7 TOYOTA TSUSHO CORPORATION




'Healthcare business strategy P Bethe

Right ONE

To be the market leader in pharmaceutical distribution across Africa

N°(r,t\.'; Q‘;‘:‘ca Francophone A&?slzgnz:: Southern
West Africa i Afri
Morocco) ( ) | (East Africa) cd
W VIREGIEEE Bl SYEl Regulated pricing system Open market Open market

characteristics « Local production encouraged

@cfao

HEALTHCARE

Core existing

Local _.'ma phar business

cfao HEALTHCARE

aLClllll|  @propharmalspa

cfao HEALTHCARE

mport 2. @laborex

Retail : Goodlife
l

(Pharmacy) 2022: Capital participation I

» 2024: Acquisition of Sanofi’s
healthcare business in South
Africa

» Continued under the name
“CFAO Healthcare South Africa”

| o o

2025: Wholly owned subsidiary _I Expansion target I

7 TOYOTA TSUSHO CORPORATION ﬂ



'Healthcare business revenue trends

@maphar

cfao HEALTHCARE

Acquisition

A 4

Revenue 2018

2019

2020

2021

Goodlife

Pharmacy Health Beauty
Subsidiarization

A4

OPELLA
HEALTHCARE

Acquisition

2022

v

2023 2024

ﬁﬁBethe
Right ONE
Organic growth + expansion into new areas

« Entry into the pharmacy business

» Expansion of countries of operation (Eastern & Southern

Africa)

« Expansion of existing production operations
» Expansion of countries of operation (Southern Africa)

Wholesale

« Securing organic business growth driven by population
growth and economic expansion

» Strengthening and improving operational efficiency
» Expansion of countries of operation
(Eastern & Southern Africa)

7 TOYOTA TSUSHO CORPORATION



) Strengthening logistics capabilities - ™
— Establishment of a new centralized distribution hub /4 Right ONE

v" Founded in 2000. a pre-wholesale pharmaceutical exporter officially registered with ANSM (France’s National

‘.e p d is Agency for the Safety of Medicines)

cfaoneaLtheare Y Manages exports to 50 countries and regions in Africa from a centralized logistics hub in Rouen, France
v" A new warehouse with a total floor area of 45,000 m? began operations in 2024

I_. ‘epdls 45,000 m? so] 48,000 pallets (<0 50
. M Oy
mmm| Total floor area A:°:A  Storage capacity M Countries and regions

7 TOYOTA TSUSHO CORPORATION



'Entry into retail business (Goodlife Pharmacy) ___.:::;j;i:?:’:": ﬁ%ﬁgﬂmom

GOOdee v'March 2022: Acquired a 29.4% equity stake in Goodlife Pharmacy, a leading pharmacy chain in East Africa

Pharmacy Health Beauty v'July 2025: Acquired an additional 70% stake, making the company a wholly owned subsidiary

v' 150+ stores v 200mil.+ customersly \/9 000"‘ Products
Uganda: 10 Kenya : 140 4 - E - :
Y
v 500,000+ Loyalty Customers v 600+ Trained Staff v' Advanced services
Goodlife @ Online shopping and Prescription service
Care 1n Your 74 / b@é Direct links to medical health services
¢ o ]

H WA

mmmw NeighborhOOd ‘ ¢ | {—? | Instore health Services provided on site
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'Entry into South African healthcare market '::__}-:;;;L:?':": ”ﬁBethe

Right ONE

° October 2024
Cfa o * Acquired Opella Healthcare South Africa, Sanofi’s healthcare business in South Africa
®

HEALTHCARE . Established CFAO Healthcare South Africa and assumed the business operations

@ Services:
v' Marketing Authorization Holder (MAH) services, é
regulatory compliance, and safety management i
v" Local manufacturing 3000000 +40 +2500
v Distribution marketing and medical promotion Units handled per year  Products handled Pharmacies reached

c

HEALTHCARE |

7 TOYOTA TSUSHO CORPORATION n



4 Right ONE

‘ Overview of the African Continent

'Today’s Agenda y

‘ Business Overview of the Africa Division

‘ Africa Business Core Value (MObIllty)

/

‘ Africa Business . Social Value“ (Healthcare)
/

‘ Africa Business  Nature Value” (Green infrastructure)
)
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' Challenges in Africa’s power sector and
expectations for renewable energy development

Africa’s Power Challenges

-
@ Power Shortages @ Fuel Import Dependence Q) Climate Risks
570m people without * Price volatility and FX risks _ .
electricity * Rising and unstable power Hydropower instability
(~40% of population) generation costs due to droughts
Expectations for Renewable Energy Development
Solar irradiance Wind conditions
(solar resource) (wind resource) (. High Potential

AFRICA SoLARGS ]

* 60% of global solar resources
» Strong wind potential in Northern, Eastern,
L and Southern Africa (~7 m/s)
-
@ Significant Room for Growth
» Solar and Wind power share: 11%
* Rising oil and gas prices accelerating the shift
toward renewables

k

Solar resource map © 2021 Solargis Global Wind Atlas(DTU,”World Bank)

"ﬁ Be the
Right ONE

Renewable energy outlook
renewables to reach 50% by 2030

other 3%

Wind
Solar 4% Other 1%

7% ‘{
Hydro l

15% 2024

267GwW

Fossil Fuel
72%

2024 (Actual) 2030 (Prediction)

Africa’s Power Generation Capacity and Outlook

Source: International Renewable Energy Agency (IRENA).
African Energy

7 TOYOTA TSUSHO CORPORATION n



Right ONE

'Green Infrastructure Business y 4 ”ﬁBethe

Contributing to green and sustainable social Development in Africa

@ cf
- GREEN INFRA
| [BZG] Infrastructure EPC (Engineering, Procurement and Construction)
- Focused on electricity, port development and water supply infrastructure

- Developing projects in cooperation with government agency such as JICA, JBIC, ' A _ )
and NEXI ' M
B [B2B] Technical Solutions for Commercial & Industrial Facilities

B Renewable Energy IPP .
(Independent Power Producer) ) Ae o I u S

- Wind and Solar IPP project development Toyota Tsusho Group

@)
o
Ll

- Renewable energy, air conditioning, elevators, and energy services g
.:\:a Tmaee, me
MES mow

Egypt — Wind power Angola — Port development Senegal — Desalination plant
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Right ONE

'Infrastructure EPC (BtoG) -:;___;_}.:5:;;::'__.. ﬁﬁBethe

Infrastructure development utilizing Japanese government Support (JICA,

B Completed
Morocco @ Construction

B Fishery Research Vessel
Egypt
B Power stations
' @ Electric meters
Cape Verde
@ Desalination
.
Senegal '
® Desglination ' & Peothermal
W Port development §
~ ® Geothermal
Benin Nigeria
@® Solar PV B Substation Uganda

@ Battery H Solar PV @ Substation
@ Substation

Kenya

Angola
l Port development
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Right ONE

'Renewable Energy IPP "bi\ Be the

Leading renewable energy development in Africa

W
28 47

Tunisia
Company name: Aeolus SAS
) Ae O I LIS cEstabishment  March 2024 Morocco ‘ Solar 100MW A
Toyota Tsusho Group  LOCAtiON: France v Egypt 1
Wind 912MW
,7’ TOYOTA TSUSHO
100% 100% Senegal
\ l .l )lc( '553&
(Q Eurus Energy @cfao Uganda D 2
» Experience & Expertise » Footprint & Network Cote d'lvoire Togo-lienin
» Since 1980 in renewable business  » Since 1852 in Africa TEzm AR Kenva 252 A
» Over 5 GW of assets globally

-:l\ CERm
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Tanzania ‘|

® :
50% 50% in operation
- @ under development
2Aeolus

Toyota Tsusho Group

T
Mozambique 222 171
1GW (as of Mar 2026 e Pame
( ) South Africa 1 &g=
3 . 4
=3 i | 3GW (by 2030)
Egypt (wind) Tunisia (solar) Tunisia (Solar) * Total power generation capacity

912MW S0MW SOMW (incl. projects under construction) Z“ TOYOTA TSUSHO CORPORATION
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'Consumer Business ___:_:_:_;_;.:-' o Bethe

.Of Cfao (9 pLAVCE l] Cote d’lvoire Cameroon

Carrefour * Shopping mall 2 stores * Shopping mall 1 store

. . - Carrefour market 9 stores * Carrefour market 6 stores
B Consumer Retail Business

» Operation of Carrefour supermarkets under a
franchise model

» Operation of PlaYce shopping malls

(3|
By

PlaYce Yaoundé -

]
e Cameroon

Cote d’lvoire
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Toyota Tsusho Corporation
Investor Relations Group

m ttc_ir@pp.toyota-tsusho.com

Tokyo Head Office

+81-3-4306-8201

€ This presentation contains “forward-looking statements” about the strategies and plans of Toyota Tsusho Corporation and its Group
companies that are not historical facts. These forward-looking statements are subject to a number of risks and uncertainties that could
cause the Group’s actual or implied operating environment, performance, results, financial position, etc. to differ materially from the
information presented here, which is based on assumptions and beliefs in light of information currently available to the management at
the time of publication. The Group assumes no obligation to update or correct these forward-looking statements.

€ This presentation is not intended to solicit, offer, sell or market securities, and should not be the sole basis for making investment and
other decisions.

€@ This is an abridged translation of the original Japanese document and is provided for informational purposes only. If there are any
discrepancies between this and the original, the original Japanese document prevails.
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