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1. Review of previous three years
Y management Plan
Be the RightONE (FY2019 through FY2021)
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Mid-term business plan: FY2021 review

[Published May 2019]
FY2021 targets

Be the Right ONE

¥170 billion| | ¥222.2 billion | Achieved
“ 10% or higher 13.99% | Achieved
within 1.0 times 0.71x b
Less than 1.0 0.7 | Achieved

Maintained dividend payout
ratio of 25% or over

Shareholder *Payout ratio 25% or more Stable dividend increase :
B — -Steady increase in actual FY2019: ¥110 (28.6%) Achieved
dividend FY2020: ¥112 (29.3%)

FY2021: ¥160 (25.3%)

Targets achieved across the board as a result of stable growth
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A Cash flow and investment review (Unit: billion yen)

Be the Right ONE
Previous mid-term plan [Publ. May 20191 ResUlts [published May 2022]
FY2019-FY2021 targets FY2019-FY2021
Cash flow from Cash flow from  Dijvidends Free cash flow Cash flow from Cash flow from Dividends Free cash flow
operating activities  investing after dividends operating activities investing after dividends
activities activities
+600.0 or Maintain positive number
more +9.3
B
-450.0 or  -130.0 or -120.3
more more -537.1
Investment Investment
m Automotive dealership business in
170.0 218.4 South Africa
or more m Alabama plant in North America

m Renewable energy project in
Hokkaido and Power generation in

Res_o urces & 210.0 253.8 | |[northern Hokkaido ,storage,

Environment Or more transmission business
m Lithium development business

- m Retail business in Africa
Life & _ 70.0 64.9 m Hotel residence business in
Community Or more Indonesia

Maintained positive free cash flow after paying dividends

Investment also allocated evenly between businesses
2Z7“ TOYOTA TSUSHO CORPORATION




YA 2. New three years management Plan
Be the Right ONE (FY2022 through FY2024)
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| Qualitative aspects of mid-term business plan:
#\  Our management strategy

Be the Right ONE
Carbon neutrality “Be the Right One”
initiatives e\ Aiming to become a one-of-a-kind ally

Five working groups

Be the Right ONE to our customers and partners

Priority areas

Next Mobility Renewable African Circular
Strategy Energy Growth Economy
Approaches to
implementing Strategy Strategy Strategy Accelerate

initiatives initiatives

Six key Initiatives
sustainability Organic business Create locally Increase global Respond to
themes growth operated business diversity & technological
in each region inclusion advances

. a?

Foundation: Toyota Tsusho’s unique points of difference

Safety and compliance, “on site, hands on, in touch” approach,
team power, passion for business, lean management

b N .
transformation
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"i\ Continuous evolution towards the next new stage

Be the Right ONE
<Toyota Tsusho’s growth process> ﬁ N
2000s 2010s Be the Right ONE
] Committed to
Expanded globally with Africa with CFAO <

Toyota Group

Business grew by merging

With Tomen—

TOMEN Accelerate sowing
of new seeds

/\

Global expansion
Business diversification

FY2000—FY2021

FY2010 Market cap. 15.2x
FY2000 ¥485.8 billion Profit for the year 27.1x
Market cap. = ¥117.9 billion ¥47.2 billion Affiliates 7.3x
Profit for the year ¥8.2 billion 592
Affiliates 140 31.081 Employees 6.9x
4

Employees 91493

Continuous growth while evolving through different stages

Stepping into the next new stage
ol TOYOTA TSUSHO CORPORATION




Qualitative aspects of mid-term business plan:

"L Achieving our vision
Be the Right ONE

Changes to operating environment |— - Our vision & initiatives to achieve it II

® Heightened awareness of circular 1) Hone organic business and

gfﬂ:gln:!aiggoﬁﬂ:gggnne:';r?‘gg; accelerate growth sustainably with
iBusiness opportuni?:ies? investment in priority areas and
, y
but also intensified competition carbon neutrality Be the nght QNE

® Emergence of COVID-19 and 2_) Fu"_y_ secure s_upply chain th':OUQh An irreplaceable one-of-a-kind

geopolitical risks d|v<_e|_‘5|f|cat|on aimed at bolstering ally to our partners

=Structural socioeconomic changes resilience and stakehglders

y/4 H n \

@ Constraints on global movement of 3) “Glocalize” personnel

people and goods to strengthen autonomy of
=Shift to “regionalization” regional operations

Business
diversification
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1) Material issues (organic business/priority areas) and

. carbon neutrality/circular economy initiatives
Be the Right ONE -

Business areas Iﬁ carbon neutrality/circular economy

Priority areas in materiality  BetheRightONE Five working groups

N\
‘,~-v!

.@ .ORdBT
Renewable
Energy/Energy
Management
Working Group

Economy of Life
@ Working Group

Resource Recycling/3Rs Hydrogen/Alternative
Working Group Fuels Working Group

Next Mobility Renewable Energy
Strategy Strategy

Battery
Working Group

Circular Economy
Strategy

Organic

Combining organic business and priority areas with

carbon neutrality/circular economy initiatives
.7’ TOYOTA TSUSHO CORPORATION



Di\ 2) Evolve supply chain in order to fully secure it

Be the Right ONE

Current approach Approach from now on

Multi-sourcing
la e @ lu

by
.

—| Evolution of Business continuity planning [

o
o2 17| gt

Local production for local consumption

Global supply chain that prioritizes efficiency

Retain competitive advantage by building resilient supply chain that is

responsive to changes in the operating environment
Z“ TOYOTA TSUSHO CORPORATION




“ -
..

; 3) “Glocalization” personnel
Be the Right ONE

Approach from now on

-~ < Glocalization of personnel>

Identify global posts* outside 113
Japan positions
W

74
2 positions

From these posts select those o’
that can be filled by local
personnel 2

Select candidates and train ’i‘/’
@ Autonomous regional management and governance them to Increase proportion of

these posts filled by local
® Localization of management to support the above personnel

® Assignment personals FY2021:
Inter-regional communication between personnel

No. of these positions filled by local personnel: 37/113
=Target : 74/113

* Global posts: Key group management roles

= glocalization of personnel

Train and promote overseas personnel for global posts to underpin truly global operations

Z“ TOYOTA TSUSHO CORPORATION 11



M\ Examples of organic business initiatives

Be the Right ONE

Logistics, assembly
and i

Raw materials/production

Smart factories EC Platform
(Manufacturing) (spare materials for machinery)
Improving competitiveness Global optimized procurement = Strengthen logistics
with ‘igyitalizationw and service

Alternative
L.._ proposal |

Inventory sharing

. :».:-___. )i b

=a 'I

Steel Center Automotive Recycling
manufacture

e ! Gather data
{ & R ,Lr/f EC
X ‘ . . . PR A
- R ‘Analysis and Visualize : Vooge) S
SR _4i -, Blationi
&Iy c ’,@ Optimization and S .
D Forecasting A /. y.5
: [ \: | | _/ Vs -
" "Match supply and r

'Maiﬁtain

Cost reduction, labor saving Supplier demand Customer | forecast __
[Streams) [Uveye]
Global logistics

DX 2N S
% Vehicle inspection
Examples L‘ ;A matching platform % Service by AI
o analysis

Further refine organic business through digital transformation

Z“ TOYOTA TSUSHO CORPORATION 12



4\ Next Mobility Strategy: Battery supply chain " % @ @

Be the Right ONE
Areas of strength

Resources (raw materials) Satte Recycle
parts processing . - 3

o  Lithium carbonate Aluminum Production support
| (production capacity) foil functions Recycle-3R
Salar de Olaroz, -
Argentina Introduce solar | Explore renewable
4 tons Cell cases hower generation | Snergy procurement
. . e equipment
17,500 tons materials logistics delivery, etc.
Copp::r foil, Recycling | IT support - )
etc.

FY2021 FY2024

Greensboro-Randolph

. Lithium hydroxide

(production capacity) TB M N C Megasite,

Naraha, Automotive battery manufacturing for North Carolina

Fukushima Prefecture
— 19’ 000 tons electrified vehicles(Initially focusing on HEV)
. (Toyota Tsusho has 10% stake worth
USD46.8 million)
Not yet Launch of operations: 2025(tentative)

operational -’ Capital: USD468 million
FY2021 FY2024

Expanding battery supply chain-related business ahead of electric vehicle production growth
13
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; X\ ] . =;‘w é
.  Renewable Energy Strategy: Regional strategy map

Be the Right ONE

" " g 10GW~
Electric power value chain  eneration canacity 3,6 10MW A
Wind 2 Vo
EEDXTDYEDIIE @ 2w | | A
gpsoar MW | b
S power g : !
Hydro 7 | : I
Opower 270MW | ; ——
Europe: 1,196MW FY2021 FY2024 FY2029

@Blomass 25MW

EEDTEITRS
North America: 457MW
6 South Korea/Taiwan: 183MW
EEDTD YT
=D

Japan: 1,245MW a H

— _ 209
Africa: 263MW Asia: 156MW South America: 110MW

0T =
D & d0 (K e:

Endeavor to protect the planet with a stable and affordable supply of carbon-neutral
energy and the building of necessary infrastructure

Z“ TOYOTA TSUSHO CORPORATION
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-
M\ Renewable Energy Strategy: Profile of Our business :rﬁl

Be the Right ONE

Research Generate M Deliver

eWind Research ~ ®Strengthen core development g Expand electric power venture capital functions

Assessment capabilities Japan: Hokkaido(power generation/storage /transmission
FY2021 ® Secure absolute volume paf: P ? ! 9¢/
7 for the Toyota Group
@iz windlab . : .
Rl _ Onshore wind Hydro power Total business costs: ¥230bn
in South Africa ~ po ?“
oy Amount of power Transmission

generation: 540MW lines: Approx. 78km

One of the world’s largest
storage battery systems

£ 3 ReraTech Inc.

FY2024

v - i ® Offshore wind power

' Strategies as a strength

— of Electronics Value-Chain

No.1 competitive player among renewable energy providers
No. 1 contributor to Toyota Group’s renewable energy and carbon neutrality goals
Z“ TOYOTA TSUSHO CORPORATION 15
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) Re...
’i African Growth Strate

Be the Right ONE
WITH AFRICA FOR AFRICA

@propharmal  @maphar

= Several Projects for clean
BRASSIVOIRE * Electricity production

Healthcare Electric power

: : & infrastructure
market leader Tackling expansion Business growth
Morocco, of the consumer strategies for energy
Sub-Sahara, goods and and
French overseas beverages telecommunications
territories businesses (B2B and B2G)

Mobility

market leader
Sub-Sahara
(B2B and B2C)

eJLIJY UT 9pen

SoljlAjoe
|le3ad dojoaaq

GOOdee ® Carrefour
Pharmacy Health Beauty Carrefour

Supeco ¢

P LAE CE

DDDDDD

VIOTRE REMDEZ-VOUS SHOFFING
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Di\ African Growth Strategy: Mobility & healthcare @

Be the Right ONE
MObIIIty Healthcare English-spea‘l'(ing Contribute to

Group utomobile _ / Som countries - global health
unit sales in Africa 68,000

_____ 6 X countries

OEM R ovom Expand share ‘
_____ 2.5 x in French-speaking Sy .
B countries . First delivery
FY2017 and establish sales ceremony (Ghana) |t
24 VS channels in English-  English- speakmg Molee
: speaking countries  countries . Dedicated vaccine
FY2024 refrigerator trucks
FY2017 FY2021C ) FY2024
/\ Local Contribute to
productio hoIesaI healthcare in Africa
Until FY2021 From FY2022

.
s®

=am @ @f” Diversification of lineup Move into the retail drug business 0 health

m TE\;);A g : i A first for the Toyota Tsusho Group : °

) Healthcare startup
+ ‘ Goodlife
Pharmacy Health Beauty

SUZUKI : e 4 0,.. R
Providing services to 1.7mn consumers at AL T SR
roughly 100 locations in Kenya and Uganda

L
apppgusn

%, investment firm -

Z* TOYOTA TSUSHO CORPORATION



A African Growth Strategy: Supporting mobility startup's

Be the Right ONE

Fund No. 1 116%/
2019 through Dec 2021 approx.21M EUR

WITH aFIC A FOR &FR

@ mobiity-: (8

PO

m No. of Projects/value

. R
Logistics

2 / approx. 10M eur

services

3 / approx. 1M Eur

3 / approx. 6M eur

3 / approx. 3M Eur

Fund No. 2

(from Jan 2022) 40M Eur

Sendy logistics platform

Customer benefits
firms

. m Improved traceability

m Shorter delivery lead times E

m Lower logistics costs, etc.

Final delivery leg (Retailers, etc.)

ﬁ h
Registration == Sendy Request

Mid-ran
livery (Manufacturers,
delivery
Transport 1 wholesalers, etc.)
t :
HE i @cfao

(Parts, retail

Long-range Customer !
9 9 medicine, etc.)

. firm-designated
delivery o i

delivery

Z* TOYOTA TSUSHO CORPORATION




i M Circular Economy Strategy: §
BethekigthNE Recycling end-of-life vehicles and batteries

. Recycling of
Proper vehicle resources and Production
SsCrapping proper disposal

Reused parts business Collecting and Materials recycling Production services business
properly disposing of business
end-of-life vehicles

v

)

Establishment of end-of-life-vehicle value chain Battery 3R business
with area partners in India and China rebuilding /reuse/recycling

I— Recycling of materials

Building and operating
storage systems

Sy REnEs

Maruti Suzuki Toyotsu India Private Limited m

launched operations on November 23

Providing decarbonization solutions through recycling business

Z“ TOYOTA TSUSHO CORPORATION 19



Mid-term plan : Quantitative targets (profit for the year)
Be the Right ONE

_0®
_-~_178~ 250
Profit (attributable to owners of the parent) (Billion yen) y 2 -
-~ 162
—@— Dividend per share(Yen) (Dividend payout ratio) (27.1%) .
_ 160
Covid-19 (25.3%) 250.0
effect 210.0 Forecast)
Turn around from 134,6 222 .2 (Forecast) 150
deficit settlement 130.2 132.6 1356 (Results)
CFAO Acquisition S 107.9 115
as a subsidiary 1D
100 (28.6%) (29-3%) 100
73.0 94  (26.5%
67.4 67.6 i K
70 50
56 62 (22.8%) Including Impairment loss of
44 50 (29.1%) (-) approx. 100 billion yen
(22.8%) (24.0%) 0
FYi2 FY13 FY14 |FY15 FYi6 FYi7 Fyis8 Fy1i9 Fvy20 FY21 FY22 FY24,
ROE 9.6% 8.4% 6.4% 4A4.3% 10.8% 11.7% 11.2% 11.3%10.1% 13.9%

v

<— Japanese-GAAP > < IFRS

Maintain record-high profit level in FY21 and step into the next new stage
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D&\ Financial Policy ~Advancing Cash Flow Management~  (it: ypn))
Bethe RIGhT ONE e————————————————————————————————————————————————

Investment Policy @Carbon neutrality-related investment as

@Investments within the capacity of upfront investments in future growth
operating cash flow as a general rule B

Operating - Investment 900.0| .5 or-----
cash flow Dividends cash flow C ty
A170.0~ A750.0 .Priority areas

~ A900.0
Ramping up carbon neutrality investment may

Three-year cumulative cash flow assumptions ~ Mean the total amount investment outweighs
operating cash flow during the period covered

(FY2022,FY2023, and FY2024) by current mid-term plan

Financial Policy Policy on shareholder returns

» Net Debt/equity ratio : within 1.0X

borrowing cap for keep net DER 1.0 » Payout ratio 25% or more
[ FY2021 500.0 ] » Steady increase in actual dividend
FY2024 800.0

» Risk Assets/Risk Buffer : manage less than 1.0

Balancing shareholder returns with investments

for growth on the way to the next new stage
Z* TOYOTA TSUSHO CORPORATION




Be the Righ{bNE 3. Governance Structure
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i\ Corporate governance reforms

Be the Right ONE

From FY2014 From FY2018

dﬁ;’ﬁﬂﬂi 199 [3 of 16] 36% [4 or11]
direcrore 13% [2 of 16] 18% [2 of 11)

~

AnticipaFteY cgmopo%t%n after

Ordinary General Meeting of
Shareholders in June

500/0 [4 of 8]
25°/o [2 of 8]

|
2006 2014 2017 2019 2020 2022

Adoption of executive Appointment of Chief Experience
officer system Officer and abolishment of automatic
assumption of advisor roles

Transition to non-executive directors where
chairman has no right of representation

|
Introduction of Launch of outside directors committee. Proportion of outside

outside directors Clarification of roles of management executives directors increases to 50%

Highly effective management structure that guarantees order, flexibility, and diversity

Z“ TOYOTA TSUSHO CORPORATION 23



4. Initiatives of Carbon neutrality

Be the Righf ONE
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BetheR,gthE Initiatives for climate change (internal)

Carbon neutrality declaration (July 2021)

2019 > 2020> 2030 > 2050>
Base year 50% reduction  Carbon
ez neutrality
800 '
704| . A50%
400
Nneutral

CCUS (Carbon dioxide Capture, Utilization and Storage)

[Launch of in-house carbon pricing]

1.Reflect greenhouse gas reduction contributions
in earnings results

-Establishing a plan of Greenhouse Gas (Visualization by system)
-Monitoring a results(reflect management accounting)

=Incentives for reduction/imposing cost for increasing

2.Incentives for investing in GHG reductions

-Start managing list of greenhouse gas reduction investments
(Gauging total amount of reduction investments, and project screening)
-Selecting items/ incentives for investments/report effects)

= Investments to be ramped up with repayments
and interest costs to be booked as corporate expenses

All employees of our group will unite and work full force to contribute

to reduce greenhouse gas emissions as a personnel issues

Z“ TOYOTA TSUSHO CORPORATION



Be the Righ{bNE 5. Reference Materials
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4> The Toyota Tsusho Group’s Key Sustainability Issues
b\ (Materiality)

Be the Right ONE

contribute to the creation Contribute to the transition to
of a safe and comfortable mobility 7 a carbon neutral society
society

Renewable Energy

Next Mobility Strategy

Strategy

3 GOODHEALTH 9 INDUSTRY, INNOVATION
AND WELL-BEING AHD INFRASTRUCTURE

| &

Contribute to the development
of arecycling-based society

Grow with developing countries

African
Growth Strategy

EWIIHF.IL'III QUALITY

MI'II'ELHIEIE EDI.IDA'IIEII
I][EENTVIDIKINI] HNIIII
EEUNUHD GROWTH

\ - - < &
. : . »
! b B
g -
EIIIIIIIEIIJII PEACE, JUSTICE “"‘ ‘ QUALITY G[lll[l IIEI}EIITWHRKMII REDUCED
Alll'ﬂ'illﬂﬂm ANDSTRONG ) B H - B EDI.IDA'IIEII Elll.lﬂlln‘ [DIINI]!IIBEFCI]WIH INEQUALITIES
IKSTI]LI]I]NS 1 3 - | ; -~
Ay b pomN - a ‘ — >
e 1 - ) v
= AN 3
LL] -r .
it | _Wm £

Respect human rights, and actively develop
people who will contribute to society by
nurturing them and giving them
opportunities to apply their skills

, \ CSR Materiality for the
Circular Economy & v Toyota Tsusho Group
Strategy Ao

Begin everything we do with ensuring safety
and compliance, and continue to be an
organization trusted by society

Accelerate materiality initiatives
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Carbon Neutrality Roadmap

=
CNRoadmap m=m .
2030 :

Going up five roads to help O Q o -
our customers, business partners, //O PR :
and society become carbon-free. it O \NE O\\ ro
o a0 e
'rg/ e ,’/ (] \\\ Qx
, y o 4‘ A
l/l ,/, 7 :If" \\‘
RdBT :
@
\J \J L L \J

Z“ TOYOTA TSUSHO CORPORATION
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'i\ Passing on a better global environment to the
IEEHSA children of the future

Be the Right ONE

Our Corporate Philosophy

We will aim to achieve our mission in accordance with our principle of “Living and prospering
together with people, society, and the planet, we aim to be a value-generating corporation that
contributes to the creation of prosperous societies.”

6 Key
Sustainability
Issues

Social
Issues

Z“ TOYOTA TSUSHO CORPORATION
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Leading circular economy* provider

Be the Right ONE

*An economy that maximizes added value through efficient
and recycling-oriented use of resources at all stages.

Toward achieving carbon neutrality, we will break through the center as the top runner and
expand our frontline to span the entirety of a circular economy.

Biological cycle Tl Technological cycle

Farming/collection %,/_\A Parts, materials
o
Biochemical
feedstock

Biosphere @

)
Biogas (‘

Recycle

Product manufacturer

Refurnish/
N\ & _t,

Remanufacture

Reuse/ h
&« Redistribute
re N\

Service provider Sha

Cascades Maintain/ i\u
Prolong

&
@ @ A
)
[ Consumer  User
@ Collection

Extraction of
biochemical
feedstock

Be the Right ONE Foundation “butterfly diagram”.

Source: Based on an Ellen MacArthur

Z“ TOYOTA TSUSHO CORPORATION
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Toyota Tsusho Group
" carbon neutrality declaration

Be the Right ONE
We aim to be carbon neutral 2019 2030 2050
by 2050. Base year Reduction 50% Carbon neutrality
We aim for a 50% reduction in pr—
GHG* by 2030 compared to 2019. A50%

*Greenhouse gases

® Parent company, domestic and overseas
Included consolidated subsidiaries
® Scope 1. Scope 2

Neutral

Note: Scope 3 promotes specific initiatives with
suppliers and customers to reduce GHG emissions
throughout the value chain.

CCUS (carbon dioxide capture, utilization, and storage), etc.

Z“ TOYOTA TSUSHO CORPORATION
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i\ EIMEEETA What we should do as the Toyota Tsusho Group

Be the Right ONE

While focusing on reducing the GHG emissions of our corporate group, customers, and business
partners, we aim to achieve further growth by expanding our business domains with ideas and
proposals that contribute to the reduction of GHGs.

® MUST DO @ CHANCE Competitive Domains/Growth Strategy

Reduce the Toyota Tsusho Group’s
GHG emissions

Take ownership in reducing our own Propose technologies and ideas
GHG emissions for reducing GHG emissions

Engage in five strategic domains

Carbon neutrality for our group Renewable energy and energy management

Batteries

Hydrogen and carbon neutral fuels

Resource circulation and the 3Rs (rebuild,reuse, recycle)
Economy of Life

Scope 1+2
Becoming carbon neutral by 2050
50% reduction in GHG emissions by 2030
(compared to 2019)

MUST/CHANCE

Reduce our GHG emissions and contribute to the reduction
of GHGs emitted by our customers and society

v

New leap for Toyota Tsusho
(Becoming a leading circular economy provider)
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i Domains of strength and 5 WG*s Working group

As part of our efforts to contribute to the transition to a carbon-free society, our corporate group is engaged in businesses
that support a circular economy at each stage of the industrial life cycle, which consists of producing energy, gathering
and preparing energy, producing goods, transporting goods, using goods, processing waste, and reusing goods.

Carbon Neutrality Roadmap

Energy
creation

Energy collection Manufacture of
and coordination goods

RdRE (Road Renewable Energy)

RdBT (Road Battery)
Renewable Energy &

Battery WG

Energy Management WG
Investment: 700 billion yen

Investment: 4 illion yen

2050 estme 00 billion ye

e Having renewable energy account allenges of ° IConlstruc(t:;ingt_supply(/j (I:hair|15 for
for 50% of our power enewable 2030 cOoC:supn:O tiuocnlon and loca
consumption ergy sources p

P . ) @ R&E e Entering the battery

’ Seor?et\l;\llgEflengntgrg:/er?etzlengstgfe major *i"ejs 2020 . @ manufacturing business

customers N w e Expanding the supply capacity for

recycling lithium and other resources

e Expanding the introduction of
renewable power generation

Expansion a dvancement . .
of pr@@&ssing e Entering the raw materials and

parts manufacturing businesses

Venous Arterial
businesses Waste Use of goods IRl businesses

processing goods

RdCE (Road Circular Economy)
Resource Circulation & 3R* WG

RdEoL (Road Economy of Life)
Economy of Life WG

RdHY (Road Hydrogen)
Hydrogen & Carbon Neutral Fuel WG

Investment: 200 billion yen

Investment: 100 billion yen Investment: 200 billion yen

e Centered on the (tentatively named) Circular

Economy Innovation Center, creating e Obtaining carbon credits through ¢ Realizing three large-scale models of
businesses that multiply the effects of circular agribusiness hydrogen and fuel cell utilization (at ports,
economy and carbon neutrality initiatives ) ) ) in public transportation, and in logistics) at
o Renewing economy of life businesses more than 10 locations
e Achieving battery-to-battery recycling, metal through carbon neutrality and circular .
and plastic recycling, and CO2 recycling economy concepts ¢ Realizing the supply of carbon neutral

fuels in Japan’s Chubu region
*Rebuild, reuse, recycle

Investment for the realization of a decarbonized society: 1.6 trillion yen by 2030
Z“ TOYOTA TSUSHO CORPORATION
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oo . Renewable Energy & Energy Management WG
Road Renewable Energy: Experience-based,Practical
Approach to Carbon Neutrality

We will contribute to the achievement of carbon neutrality by applying the
knowledge that we have cultivated in developing renewable energy.

Deliver >

Promote the decarbonization
of the Toyota Tsusho Group
(TTC* Group project)

»Approach overview

Produce

Expand the
introduction of
renewable energy
(General market)

Convert 50% of Toyota Tsusho’s

Expand the use of worldwide electricity
renewable energy consumption to renewable
Promote cost reductions Promote total decarbonization based on the ST
systems and market outlook of each country

. 2 9 Support major customers
Lilale]) SR TE s s T TS @ I »> acr?ilzeve carlJ)on neutrality
generation generation i —

6 @ On-site/off-site In-house power Battery Electric Hydrogen Contribute to meeting the

solar power generation, storage vehicle renewable energy needs of
. energy-efficient .
. Hydroelectri_c Biomass Eower equipment major customers
eneration . .
G Energy creation, energy saving, energy storage,
and distributed power sources *Toyota Tsusho Corporation
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et Renewable Energy & Energy Management WG

» Carbon Neutrality Roadmap 2030

[ 20z | 2022 | 2023 | 202 | 2025 | 2026 | 2027 | 2028 | 2029 | 2030 |
@
Support implementation of

TTC Group projects for

@ Off-site power plants @ Green tariffs @ Renewable energy certificates

achieving renewable
energy usage rate of 50%

Contribution to major customers
@ On-site solar power generation
Major customers
Contribute to meeting Contribution to major customers
renewable energy @ Off-site power plants @ Green tariffs @ Renewable energy certificates

needs worldwide

Contribution to supply chains of major customers

@ Development of new types of
generation (offshore wind)
General market

Expand the introduction

Expansion of in r ially in emergin ntri in Afri .
o e b ey pansion of business area especially in emerging countries ( ca, etc.)
power generation
worldwide Promotion of introduction in current regions of engagement

(onshore wind power, solar power, hydroelectric power, geothermal energy, biomass)
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Battery WG

Be the Right ONE

e & ROad Batteries: Carbon Neutrality Innovation Cycle

U We will take on a wide range of challenges from battery resource development to
4 . . . .
rebuilding, reusing, and recycling.
> Approach overview Contributing to the achievement of carbon neutrality by solving issues in the

field of batteries, which is the very key to success for electrification.

Secure stable
resources to meet
growing demand

Take on the issues
facing the popularization
of electrified vehicles

Lithium,
Nickel, etc.

Raw
materials

R
Resource

Construct schemes for .
recycling

rebuilding, reusing,

Construct supply chains
for commercialization of

Vehicle and battery issues and recycling % mm materials and parts for
@ Vehicle (battery) price Qn’ MR [ jocal production for local
Electrode material, consumption
® Securing battery quantities 3Rs Electrolyte
@ Battery performance
Cruising range, charging time, etc.
( g ey it ) Undertake Battery Batterys
initiatives to use manufacturing
promote the use of ™ { Enter the battery
electrified vehicles u’x m manufacturing
Infrastructure issues Charging infrastructure, NiMH, Li-ion, business in anticipation of

next-gen growing demand

f : En\ergy managemeﬁt/ atter
® Charging infrastructure R VPPs~
® Rebuild, Reuse, Recycle

Construct optimal
battery supply networks
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Battery WG

Be the Right ONE

»Carbon Neutrality Roadmap 2030

| 2021 | 2022 | 2023 | 2024 | 2026 | 2026 | 2027 | 2028 | 2029 | 2030 |

Period of battery electric vehicle introduction \\ Period of battery electric vehicle popularization

Increase in Lithium production
and refining capacity

Resources
Securement of resources (Lithium, Nickel, etc.) in anticipation of further demand growth
Entrance into battery materials and Global rollout of materials and parts
Raw parts manufacturing business manufacturing business
materials Accelerated response to technological innovations and accelerated initiatives
for next-generation batteries (solid-state batteries, etc.)
Batte Entrance into battery Increase in capacity and global rollout
ry manufacturing business of battery manufacturing business

manufacturing &

supply Receipt of turnkey equipment orders and construction of an optimal supply function

Battery Acceleration of initiatives for preparing a charging infrastructure

use
Verlflcatlo_n e Global rollout of reuse and rebuild business
and rebuild model
Resource Development of Mass production, global rollout, and development of
recycling recycling technologies technologies for producing high-level quality
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Be the Right ONE

Hydrogen & Carbon Neutral Fuel WG

Road Hydrogen: Path Toward Future Energy

We will accelerate our efforts related to hydrogen and carbon neutral fuels,

»Approach overview

Hydrogen and fuel cell utilization Corporate group logistics Carbon-neutral fuel

Create a basic unit model External sales of
for realizing a hydrogen- fuel cells
based society

Realize large-scale
utilization models at
more than 10 locations
in three sectors
Ports
-Port of
Los Angeles, U.S.
-Port of
Immingham, U.K.
-Japanese ports
Public transportation
-Europe
(Germany, Spain, etc.)

Secure a 30% share
of the fuel cell
powertrain market

30%

Logistics

(Germany, Spain, etc.) ¥o 00

which are key for achieving carbon neutrality.

Reduce emissions
from our corporate
group’s trucks
Reduce CO2 emissions
by 50% from trucks

operated by subsidiaries
(Compared to 2019)

-50%

(o)(o

Z“ TOYOTA TSUSHO CORPORATION

Develop carbon-neutral fuel
and build supply chains

Accelerate action
centered on bio-derived

fuels, etc.
Producing 3
biomethane ﬂ
from waste
Trading and
off-take deals
«® _..

Plant and industrial g
applications
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Hydrogen & Carbon Neutral Fuel WG

Be the Right ONE

» Carbon Neutrality Roadmap 2030

| 2021 | 2022 | 2023 | 2024 | 2025 | 2026 | 2027 [ 2028 | 2028 | 2030 |

= A e
2 Ports Feasibility Implementation g Expansion Toward becoming
5 T study verification (LEE in U.S., U.K. a major global
= g Rollout to Japan, etc. player
(¥)

N
= ] Public LI Global rollout
=] S Creation of models Expansion in Europe, Japan
= o transport, .
- s loalstics in Europe and Japan o . ;
o ogis Verification = Creation of models
o
] Sales of Multi-purpose development support
= fuel cells, (for ships, construction machinery, mining equipment)

machine Establishment of . .

development Reuse development Implementation of sales with reuse scheme
Trial introduction Rollout of biodiesel s .
Corporate of biodiesel to leading regions Rollout of biodiesel to all regions
roup logistics *1
9 p o9 Comp_af:t FFEV Large FCEV verification Rollout of FCEVs to early regions
verification
. . Business Start of small-scale Decision on project
Bio-LNG Feasibility operations implementation/ Start of business = Expansion
w P Plant construction
()]
= Development of
E Hydrer_n’ Sources Sl . Wil . Full-scale introduction
] ammonia conversion support introduction
a for consumers
T
c Biodiesel Value chain construction e .
p . Start commercialization = Full-scale expansion

_§ (for ships) (Singapore, Japan) P
§

SR  stbesuyorbomass s (woodpelets sy todaan

. Stable supply of biomass fuels (wood pellets, etc.) to Japan
SHepTE s pply ( p , etc.) p

*1 Fuel cell electric vehicle *2 Liquefied natural gas
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it Resource Circulation & 3R WG

Road Circular Economy: Toyota Tsusho
as a leading venous business expert

We will deepen our resource circulation efforts under the banner of “reduce CO2,
eliminate CO2, and create from CO2".

»Approach overview

Conduct resource circulation from "
a decarbonization perspective

Taking up recycling challenges Reduce .
®Rare metals: Co/Ni/Li/Cu ‘
=2 &

@Plastics: Material and chemical recycling
Circular Economy

@®Renewable energy equipment: CFRP™,
Innovation Center"?

solar panels
Internalization of circular
economy-related technology

Capture and utilize CO2

ATyliEle] Technology development and social
implementation of CCU™

e Develop applications and create
partnerships

Energy recovery from waste

e Biogas power generation
Development of secondary uses

Development of alternative materials
®Reuse and remanufacturing

@ Biomass plastic

Create new value through decarbonization

Creation of new value Construction of a reverse supply chain
®Develop 3R businesses that assign business platform

value to CO2 reduction amounts @®Assign value to reverse supply chain

business data and provide services
*1 Carbon fiber-reinforced plastic *2 Tentative name
*3 Carbon dioxide capture and utilization: A technology for capturing and using CO2 before it is emitted into the atmosphere

Z“ TOYOTA TSUSHO CORPORATION
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Resource Circulation & 3R WG

Be the Right ONE

» Carbon Neutrality Roadmap 2030

C 0 | 2022 | 2023 | 2026 | 2025 | 2026 | 2027 | 2028 | 2029 | 2030
)

Circular Economy SSeUIBUNELE ¢ Establish Expand scope going forward = Commercialize in each domain
Innovation Center preparation

Expansion of factory waste . . . .
Battery material recycling business Expansion of end-of-life battery recycling business
3Rs
Technology development

separation
technology Commercialization of reuse

® Intrg Development of technologies for multi-base
mac mass production and achieving a high level of quality

Solar

Renewable panels

energy and Laboratory-scale Development of
new energy CFRP Application development verification large-scale and Plant verification
mass production
CCU basic technology Laboratory and Product business P —
development small-scale verification verification development
@ Start plastic material Expansion of material recsgmgp‘izlct:ﬁ#;?;;? dcer\‘/?erll;;?:ent

Metals and recycling operations recycling business and commercialization

. of biomass plastics
materials £

® Introduce Expansion of electronic
machines components circulation business

c2B™
. @ platf0|;r2n/ Investment in global platform companies
Creation of new ELV ™ S e A Dissemination of platform to
values Platform c,;::gm Development of expanded platform functions OthErdomains and markets
business projects

*1 Consumer-to-business *2 End-of-life vehicle
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Economy of Life WG

Be the Right ONE

Road Economy of Life (EoL): For Smiles
on the Faces of the Children of the Future

medicine, textiles, food, and housing.

»Approach overview

Leading the way to &_ Manufa(;turlng and ”
sustainable agriculture (“ processing of
plant-based meat
Accumulation and sale of
carbon credits in conjunction
with afforestation and @T—) o0 o®
reforestation (Brazil) . .
Biomass plastics
business m

Next-generation
biomass business

I A

Proliferation of agriculture Combination of

using waste heat and CO2, Livestock production » O
combined with solar and power/hydrogen

power generation generation businesses

*Carbon dioxide capture, utilization, and storage

Z“ TOYOTA TSUSHO CORPORATION

We will work to reduce, absorb, and utilize GHG emissions in domains related to

. . Food business renewal by Build a circular economy
k
CCUS= thtoughiagrbusiness achieving carbon neutrality in the EoL domain

Material
recycling
business

L (4
Realization of a circular
economy in apparel,
which has high
environmental impact

Integrated arterial-venous
life cycle management
system
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Economy of Life WG

Be the Right ONE

» Carbon Neutrality Roadmap 2030

T aon | a0 | 203 | 2024 | 2025 | 2025 | 2027 | 2026 | 2020 | 2030
®

CCUS through Verification of

agrlbusmess :g::zgto 28: Proliferation of VEGi-Dream Kurihara-style

(VEGi-Dream businesses combined with solar power generation

Blue carbon* farming

Kurihara)

Commercialization
) of biomass plastic
Food business

Entrance into plant-based meat processed :
renewal by food manufacturing business S ) i el e

achieving
carbon neutrality Combination of livestock production
and power/
hydrogen generation business
Start of material recycling operations Business expansion Chemical recycling
©),

Build a circular Apparel Expansion of functions of

i " ¥ Expansion of CO2-reducing products product life cycle
economy in the “arteries _ management system
EoL domain lich .
App_are Clothing collection and 3R business Es_tab SLLTEIRE Ef 25 .
“veins” collection and 3R technologies

*The sequestration and storage of COz in the ocean by marine ecosystems

Integrated arterial and
venous system
Apparel life cycle management
System completion
and operation
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bﬁ\ Promotion System

Be the Right ONE

President & CEO
Executive Vice President

Chief Officer Responsible for Chief Digital & Technology Officer

DX Acceleration ggﬁ;gﬁﬂ gx . Cooperation
Department Pl il Task Force for Promoting Carbon -— T

Neutrality

5 Working Groups

Renewable Energy & Energy
Management WG*

Battery WG

Green Management Group

Reduction WG
Measurement Tool WG
Scope 3 /Reduction Contribution WG Hydrogen & Carbon Neutral Fuel WG

System & Operation WG Resource Circulation & 3R WG

Economy of Life WG

QOO

*Working group
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3 Scopes for Knowing CO2 Emissions

Be the Right ONE
It is necessary to reduce CO2 emissions from all company Supply chain emissions volume = Scope 1 emissions volume
activities, not only direct emissions from business activities, + Scope 2 emissions volume + Scope 3 emissions volume
but also indirect emissions during commuting and product Scopel Direct emissions from the reporting company's factories, offices, vehicles, etc.
transportation. scope2 Indirect energy-derived emissions from electric power and other energy
consumed by the reporting company
CO2 emissions are calculated according to three scopes based Scope3  Other indirect emissions  Divided into 15 categories

on international calculation standards. It is necessary to
correctly grasp and address our company’s CO2 emissions.

Upstream CO2 In-house manufacturing CO2 Downstream CO2

Scope3 Scopel Scope3
Category 1 A Fuel combustion, etc. in our ' Celizgny 2 T 7o
Purchased goods and - corporate group’s businesses ‘ e t?g. " A,,A"“_.f“v
services o0 transportation [Py GEEe
and delivery
Category 2 Scope?2
Capital goods E a P Category 11
('} Use of sold
Use of electricity, heat, — products
Category 3 and steam = % (‘ (®) (¢
Fuel- and energy-related ),
activities not included
in Scope 1 and Scope 2 Category 10 Category 14
Scope3 Processing of sold Franchises
Category 5 Category 6 Category 8, 13 - products
Waste generated m Business Leased assets -—-=
in operations O ®) travel (upstream) -_-I—.
— Downstream leased "=
cin/ Category 7 ? assets Category 12

Upstream transportation .
and delivery | e Employee Category 15
@) 00 commuting Investments

Source: Green Value Chain Platform

End-of-life treatment .

of sold products

Dt
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»\  Inquiries

Be the Right ONE

Investor Relations Group

m ttc_ir@pp.toyota-tsusho.com

Tokyo Head Office

+81-3-4306-8201

& This presentation contains “forward-looking statements” about the strategies and plans of Toyota Tsusho Corporation and its Group
companies that are not historical facts. These forward-looking statements are subject to a number of risks and uncertainties that could
cause the Group’s actual or implied operating environment, performance, results, financial position, etc. to differ materially from
the information presented here, which is based on assumptions and beliefs in light of information currently available to the management
at the time of publication. The Group assumes no obligation to update or correct these forward-looking statements.

& This presentation is not intended to solicit, offer, sell or market securities, and should not be the sole basis for making investment and
other decisions.
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